CROATIAN QUARTERLY ELECTRONIC COMMUNICATIONS MARKET DATA

The report is based on data regularly collected from all operators in the Croatian electronic communications market. In certain cases HAKOM
cannot observe irregularities in reports/data until several consequent periods are compared. As a result, HAKOM emphasises that minor

discrepancies from actual data are possible.

HAKOM does not assume the responsibility for the quality of data reports delivered by the operators.

quarterly change

annual change

Total fixed telephony services revenue 581.446.286 0,64% -16,42%
Retail revenue 491.172.631 -0,82% -12,23%

Wholesale revenue 90.273.655 9,38% -33,64%

Total number of fixed lines 1.533.539 -1,56% -4,85%
Number of subscribers' 1.374.415 -1,66% -6,14%
CPS subscribers 147.969 1,17% -6,67%
Fixed originating voice minutes” 698.510.024 -6,42% -14,26%
Fixed ported numbers 1.027.586 4,31% 18,31%

' CPS (carrier pre-selection) subscribers are included

% includes all types of calls (local, national, international calls, calls to mobile networks and calls to VAS numbers)
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. . quarterly change annual change
Mobile telephony services Q22014 022014~ Q12014 | Q22014 - Q2 2013

Total mobile telephony services revenue 1.121.036.385 -12,86% -27,01%
Retail revenue ~ 840.417.403 -19,84%" -26,88%
Wholesale revenue 280.618.982 17,82% -27,38%
Total number of active subscribers” 4.596.271 -5,28%" -8,28%
Mobile penetration® 107,27% -5,28% -8,28%
Mobile originating voice minutes’ 2.199.035.643 7,99% 5,92%
International roaming traffic — own subscribers 17.658.517 8,28% 115,55%
Total SMS sent 800.515.426 -2,14% -3,84%
Total MMS sent 5.306.430 10,48% -5,85%
Mobile ported numbers 736.537 6,42% 33,72%

! Revenue decrease is a result of adjustments to the reporting methodology in accordance with the glossary.

? Definition of active pre-paid subscriber: Subscriber who has used a mobile service or refilled the account in the last 90 days. This definition applies to all operators. Before
2011 each operator used a different active pre-paid subscriber definition (90/180/270 days).

® Decrease is a result of adjustments to the reporting methodology in accordance with the glossary.

* Mobile penetration has been calculated according to the last census of population from 2011

> includes all types of calls (local, national, international calls, calls to mobile networks and calls to VAS numbers)
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Q22014 quarterly change annual change
Q22014-Q12014 | Q22014 - Q22013

Broadband access services

Fixed broadband subscriptions (lines) 936.769 0,44% 3,00%

xDSL subscriptions (lines) 790.521 0,58% 2,30%

xDSL based broadband - Self-supply 511.312 -1,04% -3,82%

xDSL based broadband using full local-loop unbundling 190.643 1,73% 7,15%
xDSL based broadband using shared access 284 -5,96% -25,46%

xDSL based broadband using bitstream access 88.282 8,24% 40,52%

Cable broadband 104.052 -1,19% 12,20%

Other 42.196 1,97% -3,97%

! Dial up revenue is also included

? Significant revenue increase is a result of adjustments to the reporting methodology in accordance with the glossary.
? Number of subscribers which have made an internet mobile connection in the last 90 days through mobile phones

* Broadband penetration has been calculated according to the last census of population from 2011
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o o . quarterly change annual change
— ‘022014—01 2014 | Q22014-Q22013

Television services revenue 146.945.150 1,66% 10,55%
Cable reception 148.112 -0,40% -1,24%
IPTV 393.983 0,76% 3,82%
Satellite reception (SAT TV) 143.066 4,22% 20,88%
Digital terrestrial reception — pay TV 38.823 7,12% 167,49%
Digital terrestrial reception’ 771.724 -1,38% -7,40%

! The number of Digital terrestrial receptions = (1.535.635 (number of households in the Republic of Croatia according to the last census of population from 2011) — 2,6%
households without TV) — (number of Cable receptions + number of IPTV + number of Satellite receptions + digital terrestrial reception-pay TV)
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